
FreshDirect
Group Scale Pricing

Many major e-commerce sites don’t appear to offer group 
scale pricing, including:

Among those that do, it seems rare for there to be multiple 
concurrent group scale promotions. For example, here are 
the current promotions on a few major sites:

So most sites aren’t faced with the issue of having many 
different promotions appearing within a single search results 
page (even in the case of YoYo.com, which had the most).

The most similar implementation to FreshDirect’s is the Gap 
Inc. family of sites, with a dedicated “see all” template to 
display all products within a single Group Scale Pricing 
promotion.

• Amazon

• Crate & Barrel

• J. Crew

• Sephora

• Walmart

• Zappos

• Gap.com: men’s t-shirts, women’s underwear

• BarnesAndNoble.com: buy-3-for-2 book promotion

• Uniqlo.com: men’s socks

• YoYo.com (Quidsi): K’Nex, Chima Legos, Schleich, OgoSport
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1. Search results are sorted by relevancy, so products that qualify for 
the same group scale pricing are not adjacent to each other.

2. Different groups of scale-priced products may appear within the 
same search results, all with the same “Mix ‘n Match” heading.

3. The “Any [no.] for [$]” text is the same color as sale prices, which 
does not signify a link.

4. In some cases, different offers use the same language (such as “Any 
2 yogurts for $10” and “Any 2 yogurts for $7”, which actually are 
offers for different groups of Fage and Stonyfield yogurts)

POTENTIAL ISSUES WITH GROUP DISCOUNT DISPLAY IN 
FRESHDIRECT.COM SEARCH RESULTS

NOTES
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1. Product Listing Page 2. Details Pop-Up 3. Add to Cart Confirmation Page

PAGE 2 OF 9BarnesAndNoble.com

1. Offer details only appear on a dedicated product listing page 
and on the individual product detail pages. No indication 
given on search results for any of these products.

2. “See Sale Details” link opens a verbose pop-up window.

3. Discount is indicated twice on Add-to-Cart-Confirm page, but 
only after adding a third qualifying item, and the design 
doesn’t trumpet the savings.

ISSUES WITH THIS IMPLEMENTATION:
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1. There appears to be only one category of “Multi-buy” 
products on the site at present (socks), so it’s impossible to 
evaluate how Uniqlo would handle multiple group discounts.

2. Offer details appear only in Quick View modal window, not on 
product thumbnails.

3. Cart drop-down: no visual indication that a discount has been 
applied.

4. No “see all” option.

Products that qualify for group scale pric ing are indicated 
with a “multi-buy” burst. Display is the same on search 
results and on product listing templates.

Group scale pricing details appear in Quick View Modal. Adjusted pricing appears in add-to-cart confirmation 
drop-down.

ISSUES WITH THIS IMPLEMENTATION:

1. Search Results 2. Quick View Modal 3. Search Results
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1. Not automatic. Requires use of a coupon code during 
checkout.

2. No “see all” option.

Group Scale pricing indicated on search results and 
product listing templates.

ISSUES WITH THIS IMPLEMENTATION:

1. Search Results
“View Offer Details” link on Quick Shop modal window and 
on product detail page.

2. Offer Details

Quidsi (various sites) PAGE 4 OF 9
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1. Functionally very similar to the FreshDirect.com model.

NOTES:

1. Search Results

PAGE 5 OF 9Gap Inc. (various sites)

Group Scale pricing indicated on search results and 
product listing templates. Includes a “see all” link.

2. See All
Special product listing template to display a ll products 
related to one group scale pricing promotion.
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Current FreshDirect Search Results Treatment (for comparison:) Treatment 1:
Add an additional sort option to sort by “Group Discount” pricing. Similar to “Sale” sort 
option. Displays all Group Scale Priced products first, sorted by particular promotion. So in 
this example, all Chobani first, followed by all Stonyfield Kids Flavors, followed by all Fage.

For comparison.
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Current FreshDirect Search Results Treatment (for comparison:) Treatment 2:
Append a “See All” link (with standard FreshDirect.com link style) to each Group Scale 
Pricing tout.

For comparison.
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Current FreshDirect Search Results Treatment (for comparison:) Treatment 3:
Different text for different promotions. Repeat text in “See All” link to reinforce difference 
between offers.

For comparison. Note that the different Fage and Stonybook promotions both use the same 
generic word “yogurts”, potentially causing confusion.
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Current FreshDirect Search Results Treatment (for comparison:) Treatment 4:
Remove “Mix ‘n Match” headers. Potential confusion created by using the same header for 
products that may belong to different group discounts.

For comparison.

FreshDirect.com Treatments PAGE 9 OF 9


